qTOPIC EIGHT: ORAL INTERVIEWS AND QUESTIONNAIRES
In order to understand what oral interviews are, we need to first understand what oral history is. 
Oral History
Oral history is history as told or passed on by word of mouth by witnesses who saw what happened, who experienced an event or activity. Oral tradition is history that is passed on by word of mouth from one generation to the next. This is history that is committed to human memory. 
Oral History has a number of advantages when it is utilized by historians in their research and writing of history. Some of these advantages are:
· It can capture history from below. This is history of the poor, the down-trodden, and the weak of the social stratum. History of the peasantry is also included in this category. Oral history enables such classes of people to tell their history as they have lived it. 
· Oral history can explain a lot of things which are often missing in secondary historical accounts.
In most cases oral history is captured through oral interviews, although in some instances it can also be captured through questionnaires, but this is quite rare in History research. However, oral testimony only becomes real when it is measured against and is corroborated by other sources.
Because oral history is such an important primary source of History, it is very important that you learn how Oral history is researched. This is mostly through oral interviews. An oral interview is a face to face discussion with a respondent or interviewee so that an interviewer can obtain historical information from such a respondent. The following are the guidelines you should follow when you conduct an oral interview for purposes of obtaining historical information from a respondent.
Oral Interview
Guidelines for writing and conducting an oral interview 
· Set a time and place where to meet your interviewee
· Write up a list of questions that you would like to ask your interviewee
· Make sure you arrive early
· It is important to explain the purpose of the interview
· Ask questions that will require the interviewee to describe or narrate
· Ask the most relevant questions
· Treat the person you are interviewing with respect
· Record the interview only with interviewee’s permission
· Thank the interviewee at the end of the interview
· Write a letter to the interviewee to thank them
Questionnaire
Although questionnaires are rarely used in History research, it is still important that you understand how questionnaires are structured and how they are administered to obtain relevant information. This is because often History research and writing does require a multidisciplinary approach. This makes it absolutely necessary for you to equip yourself with the relevant skills in questionnaire design and administration.
Definition 
The term questionnaire has many definitions. Some of these definitions are:
· A formal, written, set of closed-ended and open-ended questions that are asked of every respondent in the study. The questions may be self-administered, or interviewer-administered. 

· A set of written questions, requiring written answers, which ask for information about an organization or its constituents. A questionnaire might ask for information that may be statistically useful, or it may be personal.

· A set of written questions that people respond to directly on the form itself without the aid of an interviewer.

· A form containing a set of questions; submitted to people to gain statistical information.

· A form containing a list of questions; as a means of gathering information for a survey

· A set of questions designed to gather information for a study.

From the definitions listed above, it can be summed up that a questionnaire is a research instrument made of several questions and other prompts in order to gather information from respondents. 	Although questionnaires are often designed for statistical analysis of the responses, this is not always the case.

Advantages of Questionnaires
· A questionnaire is an inexpensive (cheap) way to gather data from a potentially large number of respondents.
·  Questionnaires are often the only feasible way to reach a large number of interviewees. 
· The questionnaire sample is usually large enough to make statistical analysis possible.
· When used effectively a questionnaire can achieve very good results for the researcher.
·  Questionnaires often have standardized answers that make it simpler to compile data.
However, a questionnaire should be seen as a multi-stage process of data collection. It is a means to an end not an end in itself.  It begins with the definitions of aspects to be examined and ends with interpretation of the results. This involves a step by step process of data collection, analysis, interpretation and report writing. Therefore, every step in the questionnaire must be prepared well because the final results are only as good as the manner in which the questions are designed. Although questionnaires are very cheap to administer compared to other forms of data collection they are also expensive in terms of design time and interpretation. 


Questionnaire Design
Questionnaire design is a process of putting together a set or sets of questions intended to be used in gathering information from respondents. In order to design an effective questionnaire, there are a number of steps you ought to take.
	 Steps followed in Questionnaire Design:
1. Define the objectives of the survey or study you want to conduct. This means writing down or outlining the main objects you want to achieve.     
2. Determine the sampling group, i.e. the number of people you want to answer your questionnaire, or the number of factors (quantities) that you want your survey to cover.    
3. Write the questionnaire itself. Taking the factors above and others into consideration, you should commence to write the sort of questions that would get you the kind of information or answers you need for your research.     
4. Administer the questionnaire. Armed with a complete questionnaire resulting from step 3 above you should proceed to administer the questionnaire. This involves distributing the questionnaire to your respondents so that they can answer the questions that you set out earlier. 
5. Interpret the collected data or results. This involves putting together all the questionnaires collected from respondents in order to analyse all the information collected. The purpose of this data analysis is to derive answers to specific questions, which answers should enable you to fulfill the set out objectives.
  What can Questionnaires Measure?
Although questionnaires are important tools in research data collection they may not be suitable for collecting every type of data. Thus, questionnaires may not be used to measure all types of data. This is despite the fact that questionnaires are very flexible. 
   Data can be classified in two ways:     
1. Subjective and objective data.
Subjective data is that information based on mere opinion rather than fact. It is information that is often biased. It is difficult to avoid bias in such information.
On the other hand, objective data is information based on unbiased facts, like figures or numbers.
2. Quantitative and Qualitative data.
Quantitative data is information mostly made up of numbers or statistics that is collected using quantitative methods (that is methods that depend on quantity to give information).
Qualitative data is information obtained from oral, written and other sources of a non-statistical nature. The information in qualitative data is not based on numbers or statistics.
	Kinds of Questions asked in Questionnaires
· Open format questions (also called open ended questions). These are questions with no predetermined answers. They ask for unprompted opinions.
· Open-ended questions are good for soliciting or for asking for subjective answers. Subjective answers are based on opinions. 
· The range of answers to open ended questions is not strictly defined.
	 Advantages of Open Format Questions
· The variety of responses is wider.
· The answers reflect the true opinions of respondents.
· There is a big chance of receiving unexpected and insightful answers.
· They enable you to get respondent’s unabashed ideas for changes                   or improvements.            
	Disadvantages of Open Format Questions
· Their very nature requires them to be read individually.
· It is difficult to perform statistical analysis on these questions.
· There is increased cost both in time and money.
· They may not be practical for lower budgets or time sensitive evaluation.
· They are also open to the influence of the reader (that is you the researcher if the respondents are illiterate). This can be eliminated by using a single reader; yet this can make things difficult if the respondents are many and in different places.
· Open format questions require more time and thought on the part of the respondent.
· There is a high chance of boring or tiring the respondent.
	 Closed Format Questions 
·  They usually take the form of multiple choice questions.
·  They are easy for the respondent to answer.
·  There is no agreement on the number of options to be given in a closed format   questions.
·  There should be sufficient choices to fully cover the range of answers.
·  The choices should not be too many.  Some say that there should be an old number of alternatives while others say that uneven number of choices is the best.
	Advantages of Closed Format Questions
·  They reduce cost in time and money by restricting respondents to a set of answers.
·  Easy to calculate the percentage and other hard statistical data for the whole group or a sub group.
·  Modern computers make it easy to administer, tabulate and perform preliminary analysis in a short time.
·  Closed format questions make it easier to track opinions overtime by administering the same questionnaire at different times or intervals.
·  Closed format questions allow the researcher to filter out useless answers that might occur in an open format questionnaire.
	Disadvantages of Closed Format Questions
·  Where the answers are empirically specific it causes difficulties to respondents.
·  Poorly phrased multiple choice questions can lead to misleading answers.
	Types of Questions asked in Questionnaires
	Leading Questions
·  These are questions that force or imply a certain type of answer
·  It becomes a disadvantage in a closed format question to ask leading questions.
·  All answers should be equally likely.
	You should not have such answers as the following: Superb, excellent, not so bad; etc.
	Embarrassing Questions
	Avoid asking questions dealing with personal or private matters. Do not make your respondents uncomfortable with embarrassing questions because you may lose their trust.
Hypothetical Questions
·  Hypothetical questions are based on supposition or illusion.
·  This type of questions does not produce clear and consistent data.
·  It does not produce real opinion.
As a researcher you should avoid such questions.
Phrasing of Questions
Whenever you are framing questions always ensure that you avoid offensive words, derogatory words, words that deny respondents a chance to be objective.
Prestige Bias
This is the tendency of respondents to answer in a way that makes them feel better. Respondents may not lie directly but they may try to put themselves in good light by giving answers that make them feel good or maintain their self-importance.
Clarity of Questionnaires                                                                               
When you state questions in your questionnaire you must ensure that the questions must be:
·  very clear to respondents.
·  succulent (must be expressed briefly and clearly)
·  unambiguous (must give only one meaning not several meanings). This means questions should not mean different things to different people.
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