[bookmark: _GoBack]These days using social media platforms to share information and do business has become more popular in this advancing technological world. Social media tools are tools that helps the company to keep the content of organized schedule posts, interact with accounts and track conversation around the brand. According to Manning J. (2014.) Social media is the term often used to refer to new forms of media that involve interactive participation. This academic writing will outline with practical examples how the social media is used in procurement for the benefit of the organization. The different types of social media tools that can be used in procurement are discussed below;

Facebook is one of the social media tools that is changing the way hundreds of millions of people relate to one another and share information. A rapidly growing body of research has accompanied the meteoric rise of Facebook, as social scientists assess the impact of Facebook on social life Strafford (2014). For instance, online shopping via internet has been used mostly as a purchasing tool for procurement officers. This helps the organization because it’s easy to share information and exchange business ideals. 
Email, also known as electronic email refers to the method of exchanging digital messages from a sender to one or more recipients. A procurement officer can negotiate with a supplier through email rather than face to face negotiation, it is beneficial because the procurement department may be dealing with an international supplier. For instance the purchasing of items on eBay will notify the procurement officer on the movement of the products. Before one chooses a supplier of goods, we need more than three potential suppliers. These suppliers can bid through email because Email can also help people to communicate with other customers who wants to be in the contract. 
LinkedIn is a platform where almost all the users are working in the world of business. This tool is for business sharing of information specifically for training information and purchasing skills. It has helped 30 million businesses from 2017 to 2020 Ambrose and Marshall (2021).As we are involved in procuring materials, this platform helps us to gain knowledge on how to work in an organization and how to purchase the right product of materials. For example it will enable procurement officers to learn how we can choose the best suppliers and how we can negotiate on what we are purchasing for an organization. This will help an organization to have right quality of products, mitigates risks and work efficiently and effectively.
Pinterest is the social media platform which has 291 million active users. This platform is used to plan for purchase of goods and services. For example, Chalimbana University want to purchase paint for the entire classes, hall and administration blocks, and the procurement officers will use Pinterest by posting the type and quality of paint we want. “Many offers will be given to us then we will choose the best and plan to purchase it at the affordable price,” according to Holmen E Pederson (2014) this enables an organization to be exposed to existing and new suppliers, local and international suppliers and to have a broader selection of suppliers.
Zoom is the video conferencing platform that can be used through a computer desktop or mobile app, and allows users to communicate either by video or audio. Faso Wamba, S Carter (2014) it helped during the pandemic. For example as a procurement manager zoom will enable us to have face to face meeting in different location with your supplier thereby strengthening the relationship and confidence in the deal made. There are instances where negotiation cannot take place face to face due to distance, as procurement officers you want the inspection of quality goods or the progress for service before and after being purchased and that can also help to save a lot of money transport cost. 
In summary, this piece of academic writing in the technological advancing world, social media platforms are helping organizations through the procurement departments to communicate effectively and choose best professional suppliers. Sincerely, we recommend other procurement officers who are not engaged in using the explained platforms to start for the benefits of their organization
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